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Your Monthly Social Media Marketing Tip 
Increase Your Email Click Through Rates in 2017 

When it comes to emailing our customers, a big challenge we face is increasing 
our click through percentage rate. Not only do you need them to “click to open 
the email” but also to “click on your link (Call to Action) inside”  
 

 
 
 

1. First and foremost, make sure your emails are mobile-optimized emails. Over 70% of your 
customers use their phones to read their emails. To ensure they can read your emails 
clearly and quickly, use email templates that are mobile responsive. Not sure if yours are? 
Ask your e-blast program provider. Most are, but not all.  
 

2. Write eye-catching subject lines. Pique their curiosity so they feel the need to open it. But 
always deliver. If your subject line is – “You Won’t Want to Miss This”… make sure it really 
benefits them, their children, or their pocket books. Segment your lists to ensure you send 
a targeted, accurate message to the right customers.  

	

3. So your subject line got your email opened, now what? The headline. The job of your 
headline is to keep them interested enough to continue reading and eventually take action.  
“What’s in it for them?” is what you should be thinking.  A good headline example would be, 
“We Have Helped Hundreds of Kids, Just Like Yours Achieve Their Back Handspring”.  
Then, instantly go into who, what, where, why, and when.  

	

4. Create a sense of urgency with your Call to Action. Example- Click NOW to register-only 
six spots left! 

	

5. Keep your email design simple. People are busy… make it clear and clean looking. Don’t 
make them hunt through all your cute clip art and fancy fonts to be able to do business with 
you.  

	

6. Do not over email. Once per week or possibly twice if you have additional “must know” info 
you need to get out will be sufficient. You don’t what to be bothersome or become “white 
noise”.  

	

7. Do not send out emails on Mondays. People are busy and will be trying to catch up from 
the weekend.  

	

8. Incorporate a short video or clear photos of  what you are promoting. People tend to follow 
when they see others having fun or benefiting from an action. If you need to promote an 
upcoming skill clinic… your short video should be of a loving teacher helping a super proud 
child achieve their back handspring.  

	

Wishing you much success in 2017! 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Bernadette	 Lopez	 works	 as	 Patti	 Komara’s	 Administrative	 Assistant	 at	 Patti’s	 All-American	
Gymnastics	 and	 Tumblebear	 Connection	 in	 Dyer,	 Indiana.	 She	 is	 also	 heavily	 involved	 with	 the	
marketing	of	both	companies	and	is	the	Social	Media	and	Website	Manager	for	both	as	well.	For	
the	past	six	years,	Bernadette	has	been	consulting	with	gyms	across	the	United	States.	She	helps	
gym	 owners	 and	 managers	 improve	 their	 websites	 and	 learn	 how	 to	 use	 social	 mediaand	
marketing	 ideas	 to	 increase	 revenue.	Need	help	with	 your	business	marketing,	website	design,	
social	media,	 and	 e-blast	 campaigns?	 Bernadette	 offers	 one-hour	 phone	 consultations	 to	 help	
you	 meet	 your	 marketing	 goals.	 Please	 contact	 her	 at	 219-765-5604	 or	

bernsheely@yahoo.comfor	 more	 details	 andavailability.	 Please	 visit	 Tumblebear.com	 for	 information	 on	 her	 two	

books	-	#186	-	Maximize	Facebook	for	Your	Gymnastics	and	Dance	School	and	#187	–	How	to	
Drive	 Your	 Profits	with	 Effective	 Email	Marketing	 for	Gym	and	Dance	 Schools.	 Plus,	 over	 100	
products	 authored	 and	 created	 by	 Patti	 Komara	 to	 help	 your	 gymnastics	 school,	 coaches,	 marketing	 team,	 and	

customer	service	team	be	the	best	they	can	be.		Additional	products	available	from	Patti	include:	year-
long	 lesson	 plans,	 progression	 sheets	 and	 award	 systems,	 best-selling	 #500	 Fast	 Track	
Preschool	Training	System,	and	custom	wooden	position	hand	stamps.	All	products	 come	with	a	
30-day	money	back	guarantee.	 


