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The Shift in Business Marketing

Social Media Marketing is changing the face of marketing 



#1 - Use a FB Business Fan Page

• Cover Pic - Engaging Picture with Kids
• Profile Pic – Logo, Big & Recognizable
• Biz Classification & Category

• Sports Club / Gym – Sports Instruction
• Vanity URL – short / simple / easy-to-remember



#2 – Call to Action Button & Top Nav

• Call to Action – Sign Up, Join My List, Contact Us
• Website page - Free Eval, Trial a Class, Schedule a Tour
• Top Navigation items - Photos, Videos
• Do not Duplicate Labels between Buttons & Navigation



#3 – About Section

• 2-3 Sentences, Descriptive but Succinct
• Link to your Website
• Differentiate your brand
• Select a short Vanity URL, can only change once!
• Verify Address Link actually goes to your Business



#4 - Embed your Class Schedule

• Embed Schedule or Link to Website -> Schedule
• Do Not Make Visitors have to Click a lot to Register
• Use Google Analytics on your Website



#5 – It’s All About Engagement

• Allow Comments & Reviews
• Like = 1 pt, Comment = 2 pts, Share = 3 pts
• Ask Questions
• Timing – Watch Day of Week & Time
• Contests
• Crowdsource for Answers



#6 – Posting - 80/20 Rule for Content

The 80%
• Entertaining content
• Emotional content
• Expert tips & advice
• Success reviews
• Personal content

The 20%
• Brand promotion

Post Weekly (minimum)
(Daily recommended)



#7 - Post Photos & Videos
• Photos & Videos are Proven to be the 

most Engaging types of Content
• Gymnastics gives us incredible Content !
• The first 18 Characters of each of your 

Facebook Posts serve as the Meta Title 



#8 – Great Content Sources
• USA Gym Parents website

• Anne Josephson -
annejosephson.wordpress.com

• FaceBook.com/Parenting
• www.Facebook.com/ProactiveCoach



#9 - Pin Posts to the Top of the Timeline
• Big Events, Big Meets, Summer Camps, Contests
• Stays at the Top of 7 Days
• Woobox.com – Sweepstakes, Photo Contests



#10 – Popular Posting Tool
PostPlanner - Content Aggregator & Scheduler

• Automate Publishing of selected content to 
your Facebook Page based on a time 
schedule that you predetermine.

• Add your blog feed and publish your new 
posts automatically.

• View the latest content from your favorite 
Facebook Pages

• View simple analytics that show you the 
percentage of people who liked your post, 
clicked it or commented on it.



#11 - Be Prepared for Negativity
• Respond No-Matter-What
• Respond Quickly – But Not Emotionally
• Be Patient and Understanding
• Ask to Speak Privately
• Let your community respond
• The last resort - banning the fan



#11a – Responding to Negativity
Response Text #1
• You and your miserable rug rat are two peas in a pod 

and we were so excited the day you cancelled and now 
you have the nerve to post this on Facebook? If you 
actually parented your child, we would have to deal with 
brats like yours.

Response Text #2
• I am so sorry to hear about your experience, this is not at 

all our standard level of service. I would love to chat with 
you about this and find a way to make you happy. Please 
consider giving us another chance to teach your child. 
Can we chat about this today?



#12 – Watch your Post Metrics

• Reach
• Likes, Comments, Shares
• Topics
• Days/Times



#13 - Use FB Targeting Tools

• Easy-to-Use
• Set a Low Budget – Daily and/or Total
• Moms with Young Children
• 5 mile radius from Gym
• Upload your Customer Email List
• A/B Test Always
• Google Analytics



#14 - Monitor your Page

• Assign Staff to Page Roles
• Turn on Notifications
• Post on a Consistent basis
• Keep Pictures & Videos fresh



#15 – Facebook Live (Webcast)

• Be aware of moving the phone around
• Keep the Phone steady - tripod
• Make it fun
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Helpful Online Resources
• How to Setup A Facebook Fan Page:

• www.facebook.com/business/learn/set
-up-facebook-page

• https://youtu.be/OzoVfj-QwnQ
• https://youtu.be/NTBa1FS3Hyk

• Facebook Live
• https://youtu.be/4hkLbuyOfP8
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